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GENERIC PRODUCTS
EARLY ENTRY GENERIC PRODUCTS
BIO-COMPARABLE PRODUCTS
NON-GENERIC PRODUCTS 2013.10 2014.9

2014 IQVIA, MIDAS, Market Segmentation, MAT Sep 2014, RX only PRESCRIPTION BOUND SU IQVIAMIDAS data
IQVIA 2013.4 2014.3 70.9

2015 IQVIA, MIDAS, Market Segmentation, MAT Sep 2015, RX only PRESCRIPTION BOUND SU IQVIA MIDAS data
IQVIA 2014.4 2015.3 73.1

2016 IQVIA, MIDAS, Market Segmentation, MAT Sep 2016, RX only PRESCRIPTION BOUND SU IQVIA MIDAS data
IQVIA 2015.4 2016.3 76.7

2017 IQVIA, MIDAS, Market Segmentation, MAT Sep 2017, RX only PRESCRIPTION BOUND SU IQVIA MIDAS data
IQVIA 2016.4 2017.3 80.5
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EARLY ENTRY GENERIC PRODUCTS
BIO-COMPARABLE PRODUCTS

NON-GENERIC PRODUCTS 2013.10 2014.9

2014 IQVIA, MIDAS, Market Segmentation, MAT Sep 2014, RX only PRESCRIPTION BOUND LCD IQVIA MIDAS data
IQVIA 2013.4 2014.3 70.9

2015 IQVIA, MIDAS, Market Segmentation, MAT Sep 2015, RX only PRESCRIPTION BOUND LCD IQVIAMIDAS data
IQVIA 2014.4 2015.3 73.1

2016 IQVIA, MIDAS, Market Segmentation, MAT Sep 2016, RX only PRESCRIPTION BOUND LCD IQVIA MIDAS data
IQVIA 2015.4 2016.3 76.7

2017 IQVIA, MIDAS, Market Segmentation, MAT Sep 2017, RX only PRESCRIPTION BOUND SU IQVIA MIDAS data
IQVIA 2016.4 2017.3 80.5
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